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w
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| 12 |s0s4751 |KAZ! DANISH NASEERUDDIN MR 12 @.’},-,’7
13 |3206777 KHAN AMIR ROHBAT ALl MR 13 T i
12 |2089011  |KHAN FIZA KHATOON QAMRUDDIN MR 14
| ey
15 13347222 |KHAN IBRAR ABDUL UHAR MR 15 (DJ’NY '
16 |3122946 |KHAN MOSIN YUSUF MR 16 f’@,_
17 |2176020 |KHAN NAZIYA BANU RIYAZUDDIN MR 17 @ﬂ,g%q-
o
18 |2439759 |KHAN REHAN RAFIQUE MR 18 7
19 |3144581 |KHAN SAIMA SHAHIDAHMED MR 19 \
=
50 |3286756 |KHAN SHAHALAM SHEZAD MR 20 —
21 |3035089 | |#AAZ AHMED IRSHAD AHMED MR 21 /ﬁ{
- - ,_..,-l--'-_
22 |3159552 |MEHERKHAMB TUSHAR KESHAV MR (22) JQLL 56
53 |3126380 |MOHD AAMIR MOHAMMED FAROOQ MR 23 o
54 |3184622 /|MOHD SHAFEEL SHAKEEL AHMED MR | 24 M




25 (3098222 |PANCHAL CHETAN VIJAY MR | 25 @%M_.
26 (3164852 |PATHAN ALISHA NASIR MR |26 | 1piha
27 (3280627 |QURESHI AAFAN AZAZ MR | 27 .22;;} wt
28 (3067841 |RESHAM ABHISHAK RAJENDHAR MR | 28 _,\&I\}ﬂ ‘
29 (3800968 [SAYYED MOHAMMAD KAUNAIN MOHAMMAD ZULKARNAIN| MR | 29 ZW'—
30 (3044057 [SHAH MEHRAJ ALI CHAND ALI MR | 30 W
31 {3184640 [SHAIKH ABDUL KHALID ABDUL GAFAR MR | 31 M
32 3050226 |SHAIKH AFTAB MAITAB MR | 32 (7’\?9}91[
33 3175040 |SHAIKH AL KAUSAR AMEER BADSHAH MR | 33 @ ,
32 [3191250  |SHAIKH ASHFINA AZIM ALI MR | 34 M
35 [3124658 |SHAIKH FARMUDA MOHD ANIS MR | 35 Qm_
36 3204210 [SHAIKH IRSHAD ALI ASHFAQUE ALI MR | 36 %}/
37 (3289518 [SHAIKH KASHISH JABBAR MR | 37 @ab 2
38 (3788269  [SHAIKH MADIHA SAJID MR | 38 ))XW
39 (3127090  [SHAIKH MOHAMMED EBRAHIM NAUSHAD ALI MR | 39 __425:__
40 [3128171 |SHAIKH MOHD SHAHID MOHMAD ASIF MR | 40 ;
41 |3035091 |SHAIKH MOHD SHAIFAL MOHD EHSAN MR | a1 ’%
42 [3175747 |SHAIKH MUSKAN KALEEM MR | 42 (@W
43 |3111608 |SHAIKH SOHAIL SALIM MR | 43 LogN
44 (3035100 [MOHAMMED SHAHID MOHD IBRAHIM HR | aa | 2 E i
45 |3064391 |AGA MAHEK MUBARAK HR | 45 Mﬁ“ﬂ )
46 (3168227 |ANSARI MOHD ANAS MOHD TAHIR HR | 46 V@n}ﬁ) ¥
47 (3169144 [BHISE SAKSHI BABASAHEB HR m
48 [3069224 |CHUMBALE SONAL KISHOR HR | (48) | Seme Al
49 |3196923 |GAIKAR AKSHADA BALASAHEB HR | 49 ﬁ%’iﬁ\g
50 |3067816 |GUPTA PRIYA TRILOKINATH HR | s0 (W
51 (3169255 |HAWALDAR NAUSHEEN NAEEM HR | 51 @&wl'm




52 3192210 |JITENDRAKUMAR PARBATKUMAR iR | sz [V 9
53 |3178019 |KANEKAR MUSKAN ISMAIL HR | 53 an
54 (3191456 |KHAN ARIF AFZAL HR | 54
55 |3110155 |KHAN MAHEK URU) HR | 55 | i
56 |3067815 |KUMBHAR SHRADDHA VINAYAK HR 56 !@‘" i
57 |3172233 |MALLICK MEHWISH BANO SARFARAZ HR 57 A\}\@h
58 |3761677 |MAURYA DEV RUDHAL HR | 58 V%
59 3161771 |NISHAD SUSHILA PURUSHOTTAM HR 59 ?gjﬂ ’
60 [3087646 |PATIL MADHURA JAGANNATH HR |60 T
B 61 [3087842 |POOJARI AKSHA KIRAN HR | 61 I
62 |3182947 |PRAJAPATI KARISHMA BHIMRAO | e | NG
63 3146120 L RE\MYA NETHAJI HR
64 3055690 (|RATHOD JYOTI JEEVAN HR
65 |3050085 |RAWAL PINKY ASHOKKUMAR HR
65 |3163190 |RUKE PARNESHA SUNIL HR
57 |3185367 U<AYYED ZAINAB BEE 1AFAR HR
68 |3234826 4 |SFAIKH IRFAN ABDUL RAHIM HR
69 [3404758 |SHAIKH MOHD MAAZ MD AYUB HR
70 (3053833 [SHAIKH SABA ABDUL SATTAR HR
71 (3174703 [SHAIKH SHAHEESTA BEGUM CHANDBASHA HR | 71 \gg\ﬂ-—-
72 [3060565  [SHEJUL ROHINI BHAGWAN i | @ PobiaS
73 (3198631 |SHELKE HRUTIKA w | @ @/L/
74 [3035093  |SIDDIQUE NISAJAHA MUZABUR REHMAN HR | 74 N‘}'v\y
75 (3160711 |UBALE NILIMA SANTOSH e | @9 e aN=N
76 |3296594 |VALLAKATI BHAVESH ASHOK HR | 76| guke
77 |3864404 |YADAV ANUSHRI RAMBACHAN R | 77 |V
78 |3761275 |GAVENSUNITAPRAFULLO HR | 78 %}}y
.




79 \3050430

GUPTA MANSI SANTOSH

HA

|

\ 80 \3032808 GUPTA RITEK SHANKARLAL HR

*31 3436989  |KHAN MOHAMMAD HAMZA MEHMOOD iR

\ B2 13199949 |MANDOURA RENUKA KUMARI NATULAL HR
83 |3035088 |SALVE PRATHAM VISHNU HR
84 [3272790  |SHAIKH MANTASHA SHER MOHAMMAD HR
85 |3080831 [SHAIKH MD REHAN FAROOQUE HR
86 [3080677 [SHAIKH MOHD ARIF JOHN BASHA HR
87 |3069927 [SHAIKHH BUSHRA MUSTAFA HR

S| 88 3775400 |ANSARIOBAID IDRIS MR
89 [3286525 |ANSARIVALIULLAH ABDULLAH MR
90 (3161862 |KAZI NASIR JAHIDD HUSAIN MR
91 |3432127 \ {KHAN MOHAMMED ANSAR MUKHTAR MR
92 (3127287 |LOKHANDE PARAS VIKAS MR
93 (3035108 |TEJN SUMEET VEERPAL MR
94 (3246426 |PATHAN SAHIL AKIL MR
95 |3404816 |SINGHADIYA MAHENDRA DURGARAM MR
96 |3184655 |RAJBHAR SUNIL RAMNARESH MR | 9

‘] 97 13404956 |CHAURASIYA SONALI LAXMINARAYAN HR 97 sﬁﬁ}‘;’—
98 3087766 |KUMPAVAT SIRMAL KUWAR ARJUN SINGH HR | o8 :6 %Q:
99 |3066682 |SHAH FEMINA ABDUL BHARI HR | 99 ’@/
100 [3427576 |BADARIYA LOKESH TODARAM MR | 100 by
101 [3217643 |LAMBE KHIZER NOORUDDIN MR | 101 W
102 [3423875 |FULWARIYA ROSHAN TRILOKCHAND MR | 102 | aghoA
103 |3434600,_|KAAN ARSHAD ALI ASIF MR | 103 | E.
104 (31913724 |BANSAL RAMANDEEP PRADEEP MR | 104 i);jygw
105 |3196587 KHAN MUHAMMAD ALl MUHARRAM AL MR 105 -




106 |3428915 [JAGTAP PRASHANT LAXMAN HR

107 |3124961 |PRAJAPATI LAXMI SATISH HR 107 }nﬂ/
108 3413585 |SHAIKH REHAN RAJAK MR | 108 @;};‘
109 |3177630 FERNANDO ASHISH RAYAPPAYAN MR 109 MQ"L‘
110 (3107521 |MURSAL ASIF AKABAR MR | 0 7@/
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SREE NARAYANA GURU COLLEGE OF COMMERCE

P.L LOKHANDE MARG, CHEMBUR, MUMBAIT- 400089

TYBMS Black book project (Research project on Marketing and Human Resources) 2023-2024

Roll |Name
No Guide Name Topic name
A Study on analyzing the Perception of Esports as a Career Choice
1 ABHANG ARYA RAMESH Dr. Rashmi among Indian Youth
2 |AFZAL AHMED SHAIKH Dr. Rashmi A study on consumer Preferences on different choclate brands.
ANSARI MOHD AMAN MOHD
3 |REHAN Dr. Rashmi Exploring D-Mart: A Customer-Centric Marketing Study
Analyzing the Impact of Google on Local E-Commerce: A Study of M-East
4 |CHAUBEY SMRUTI SARVESH |Dr. Rashmi Ward with Emphasis on Consumer Electronics
CHAUDARI ADHILA SHARIN
5 |AKTHAR AHMED Dr. Rashmi A Study of consumer’s satisfaction on domino's pizza
CHAUDHARY ARMAN WAJID A Study of Perception about Social Media with Special Reference to
6 |ALI Dr. Rashmi Facebook, Twitter & WhatsApp or instagram among Young Generation
A Comparative Study Of Consumer Awareness and prefernces Towards
DUBEY AMAN SEVALAL Dr. Rashmi Amazon Prime And Netflix
GHAVRI SEHUL DEEPAK Dr. Rashmi RURAL MARKETING STRATEGIES OF HINDUSTAN UNILEVER
A comparative analysis of consumer preferences towards delivery of grocery
9 |GUPTA AKASH RAJESH Dr. Rashmi products by Zepto and Blinket
IDRISI SARVAR ALI Evaluating Customer Satisfaction with 5G Technology with special reference
10 |MOHAMMED NASIR Dr. Rashmi to services provided by AIRTEL
JAYAN MARIA ANTONY Investigating the Impact of Digital Marketing on Environmental Awareness
11 |FRANCIS Dr. Rashmi for Eco-Friendly Home Products i
A Study on Localized Influencer Marketing: Assessing Smartphone Brand
12 |KAZI DANISH NASEERUDDIN |Dr. Rashmi Influence in M-East Ward
L 2T A study on investigating the Influence of Advertisements on Children's
N Preferences and Consumption Patterns with special reference to Snack
13 |KHAN AMIR ROHBAT ALl 31’{;...Rgs‘hmi_ i Food Advertisements




KHAN FIZA KHATOON
14 |QAMRUDDIN Dr. Rashmi A study on effectiveness of youtube as a marketing tool
15 [KHAN IBRAR ABDUL IJHAR Dr. Rashmi A study on impact of Mobile Marketing on Mumbai Youth's Apparel Choices
Exploring Consumer Preferences in Athletic Footwear: A Study on Adidas
16 |KHAN MOSIN YUSUF Dr. Rashmi Product
KHAN NAZIYA BANU
17 |RIYAZUDDIN Dr. Rashmi A Study of consumer behaviour towards different soap brand in M-East ward
Examining Consumer Engagement and Preferences in Music Promotion: A
18 |KHAN REHAN RAFIQUE Dr. Rashmi Study on the Impact of Innovative Social Media Strategies
19 |KHAN SAIMA SHAHIDAHMED |Dr. Rashmi Comparative Analysis of Consumer Perception towards Ola and Uber
20 |KHAN SHAHALAM SHEZAD  |Mr. Pranav A study on consumer behaviour of Xiaomi's Smartphones in mumbai Market.
MAAZ AHMED IRSHAD
21 |AHMED Mr. Pranav A study on the marketing strategy of Cadbury company
MEHERKHAMB TUSHAR A study on the impact of marketing strategies adopted by Mc Donalds in
22 |KESHAV Mr. Pranav Mumbai
MOHD AAMIR MOHAMMED
23 |FAROOQ Mr, Pranav No response
MOHD SHAFEEL SHAKEEL A STUDY ON E COMMERCE MARKETING STRATEGIES with specialm
24 |AHMED Mr. Pranav reference to Amazon, flipeart, Jabong, ebay and snapdeal
Marketing strategies of one plus and its effect on consumers of mumbai
25 |PANCHAL CHETAN VIJAY Mr. Pranav region
26 |PATHAN ALISHA NASIR Mr. Pranav A study of Advertisment effect on children
27 |QURESHI AAFAN AZAZ Mr. Pranav A study on Digital marketing of small businesses in lockdown
RESHAM ABHISHAK A study on consumer preferences towards UPI payments and its implications
28 |RAJENDHAR Mr. Pranav on businesses
SAYYED MOHAMMAD
KAUNAIN MOHAMMAD .
29 |ZULKARNAIN Mr. Pranav Market analysis and sales strategie of Amul milk in Mumbai
SHAH MEHRAJ ALI CHAND
30 |ALL Mr. Pranav ___[A study of marketing strategy adopted by bisleri in Mumbai
SHAIKH ABDUL KHALID e ?\\Casc Study on consumer behaviour of PhysicsWallah in Educational
. e |
31 |ABDUL GAFAR  |Sedpor.




L

32 |SHAIKH AFTAB MAITAB Mr. Pranav A comparative study of online and offline selling strategies of Nike company
SHAIKH AL KAUSAR AMEER
33 |BADSHAH Mr. Pranay A study on marketing strategy adopted for iPhone 15 in metro cities of India
34 |SHAIKH ASHFINA AZIM AL1  |Mr. Pranav A study on weight loss health app and its impact on human body.
SHAIKH FARMUDA MOHD
35 |ANIS Mr. Pranav ROLE OF ADVERTISEMENT IN MARKETING
SHAIKH IRSHAD ALI
36 |ASHFAQUE ALl Mr. Pranay Study of mobile marketing and it's impact on youth
An Exploration of E-Retailing: Transforming Consumer Experiences in the
37 |SHAIKH KASHISH JABBAR Mr. Pranav Digital Age in India
38 |SHAIKH MADIHA SAJID Dr. Rashmi The Impact of E-Commerce on Nykka's Sales.
SHATKH MOHAMMED
39 |EBRAHIM NAUSHAD ALI Dr. Rashmi Marketing Strategy of Frooti & Impact on Consumers
SHAIKH MOHD SHAHID Mr.Saran Raj
40 |MOHMAD ASIF Natarajan Impact of Advertising on Consumer Buying Behaviour of Nlke shoes.
SHAIKH MOHD SHAIFAL
41 |MOHD EHSAN Dr. Rashmi Study of Consumer Satisfaction on cake house.
Comparitive study of Buying Behaviour of Consumer towards Meesho v/s
42  |SHAIKH MUSKAN KALEEM Dr. Rashmi Myntra
43 |SHAIKH SOHAIL SALIM Dr. Rashmi Customer Satisfaction towards Android and iPhone
A STUDY ON IMPACT OF EFFECTIVE PERFORMANCE APPRAISAL
SYSTEM
MOHAMMED SHAHID MOHD ON MOTIVATION OF THE EMPLOYEES WITH REFERENCE TO TATA
44 |IBRAHIM Ms Jaishna CONSULTANCY SERVICES
Importance of Training and Development for Employes Growth in Private
45 |AGA MAHEK MUBARAK Ms Jaishna Sector
ANSARI MOHD ANAS MOHD A study on effective performance appraisal and its impact on employee
46 |TAHIR Ms Jaishna productivity
47 |BHISE SAKSHI BABASAHEB  [Ms Jaishna Human Resource Management Trends
48 |CHUMBALE SONAL KISHOR  |Ms Jaishna.. Recruitment and selection in human resource management
GAIKAR AKSHADA Lo
49 |BALASAHEB Ms Jpishna Impact of CSR on employee morale

S

P
e




GENDER EQUALITY AT WORKPLACE: EMPLOYEES' PERSPECTIVE
50 |GUPTA PRIYA TRILOKINATH |Ms Jaishna TOWARDS GENDER BASED TALENT ACQUISITION
HAWALDAR NAUSHEEN
51 [NAEEM Ms Jaishna HR policies and implementation of Asian paints company
JITENDRAKUMAR Analyzing the Nexus of Job Satisfaction and Work-Life Balance: Employee
52 |PARBATKUMAR Ms Jaishna Perspectives.
53 |KANEKAR MUSKAN ISMAIL  |Ms Jaishna impact of CSR on companies reputation and business ethics
54 |KHAN ARIF AFZAL M:s Jaishna ABESNT
Analysing the Employee wellness program: Assessing the Effectiveness and
55 |KHAN MAHEK URUI] Ms Jaishna impact on Employe satisfaction(private and public sector)
KUMBHAR SHRADDHA
56 |VINAYAK Ms. Muskan Benefits of team building activities in the workplace
MALLICK MEHWISH BANO Diversity and inclusion initiatives: A study of HCL Technologies in the
57 |SARFARAZ Ms. Muskan Indian IT Industry
58 |MAURYA DEV RUDHAL Ms. Muskan Analyzing attrition rates in sales associate roles within the retail sector
NISHAD SUSHILA
59 |PURUSHOTTAM Ms. Muskan the importance of teamwork and collaboration in the workplace
60 |PATIL MADHURA JAGANNATH [Ms. Muskan Employe Engagement Initiatives at Amazon
61 |POOJARI AKSHA KIRAN Ms. Muskan The Importance of Work-Life Balance for Employes Well-being
PRAJAPATI KARISHMA MOTIVATION AS A TOOL FOR INCREASING THE PRODUCTIVITY
62 |BHIMRAO Ms. Muskan OF EMPLOYEES IN THE HOSPITAL
63 |RAMYA NETHAIJI Ms. Muskan Employee Feedback and its impact on Organizational Development
Evaluating the role of employees engagement in enhancing customer
64 |RATHOD JYOTIJEEVAN Ms, Muskan satisfaction.
65 |RAWAL PINKY ASHOKKUMAR |Ms. Muskan Organization Study on Employee Motivation
GENDER EQUALITY AT WORKPLACE: EMPLOYEES' PERSPECTIVE
66 |RUKE PARNESHA SUNIL Ms. Muskan TOWARDS GENDER BASED TALENT ACQUISITION
67 |SAYYED ZAINAB BEE JAFAR |Ms. Muskan Work-Life balance with special reference to female of mumbai city.
68 |SHAIKH IRFAN ABDUL RAHIM |Ms. Muskan /f Analysis of Satisfaction Level of Employees in The Telecom Sector
SHAIKH MOHD MAAZ MD i -‘&,!
69 |AYUB Ms. Muskari{Z| A study bf employee retention at reliance industries




A study of best recruitment and selection practices in TATA Counsultancy

70  |SHAIKH SABA ABDUL SATTAR |Ms. Muskan Services
SHAIKH SHAHEESTA BEGUM Flexible work arrangement and their impact on work life balance : A
71 |CHANDBASHA Ms. Muskan contemporary analysis
72 |SHEJUL ROHINI BHAGWAN Ms. Muskan study of training needs within an specialised Wipro company
73 |SHELKE HRUTIKA Ms. Muskan A study of Employee Recruitment in Private sector in Mumbai Habour region
SIDDIQUE NISAJAHA A study of employee perception about effectiveness of measures adapted by
74 |MUZABUR REHMAN Mr. Saran Raj  [IT companies
Exploring the impact of Flexible Work Arrangements of Employee
75 |UBALE NILIMA SANTOSH Mr. Saran Raj  [Satisfaction and Performance in the Service Industry
76 |VALLAKATI BHAVESH ASHOK |Mr. Saran Raj  |Impact of COVID 19 on Employee work life in Mumbai area
YADAV ANUSHRI "The Influence of Team-building Activities on Enhancing Corporate Culture
77 |RAMBACHAN Mr. Saran Raj  |and Employee Satisfaction: A Case Study Approach.”
Examining the influence of recognition program on retention in the context of
78 |GAYEN SUNITA PRAFULLO Mr. Saran Raj  |Maruti Suzuki
A study on Impact of Modern Techniques of Training on work performance
79 |GUPTA MANSI SANTOSH Mr. SaranRaj  |of Employees with reference to NCR pvt Ltd
Examining Employee Engagement Strategies in Retail: A Case Study
80 |GUPTA RITEK SHANKARLAL [Mr. Saran Raj  |Approach
KHAN MOHAMMAD HAMZA
81 |MEHMOOD Mr. Saran Raj  |HR policies and implementation in BPO
MANDOURA RENUKA Exploring the impact Al in recruitment process: A comparative Analysis of
82 |KUMARI NATULAL Mr. Saran Raj | Traditional methods and Al-Driven approaches
83 |SALVE PRATHAM VISHNU Mr. Saran Raj | The role of communication in effective employee relations
SHAIKH MANTASHA SHER
84 |MOHAMMAD Mr. Saran Raj  |Analysis of Existing Job Design Methods for Employees Motivation
SHAIKH MD REHAN Examine the challenges and opportunities presented by the increasing trend of
85 |FAROOQUE Mr. Saran Raj  |remote work, communication strategies and employee well being
SHAIKH MOHD ARIF JOHN _-==|Exploring the connection between employee recognition progam and job
3 |BASHA Mr. Saran Raj,—|satisfication.
(5[ .| -A study on impact of motivation techniques used in insurance company with
87 |SHAIKHH BUSHRA MUSTAFA |Mr. Saran Raj. |reférence Aditya Birla sunlife insurance




—_— ] 3 8
88 |ANSARI OBAID IDRIS Dr. Rashmi Study of Consumer Perception towards Battery Electric Vehicle. ]
%9 ::E?JEILY\T-IUULLA” 5 _ The_ Rolle of Strategic Social Media Advertising in Elevating Country
. Rashmi Delight's Sales Growth
i AR AR ST [T Rt bﬂcsig?g'ucr}n Marketing Mix of Colgate and its impact on consumer behaviour
KHAN MOHAMMED ANSAR
91  |MUKHTAR Saran Raj A Study on Eating ou/Home Deivery Restaurants in India
SHAIKH MANTASHA SHER
92 |MOHAMMAD Saran Raj A Study of Consumer Attitude towards Zara
A Comparitive Study of Consumer Awareness and preferance towards
93 |TEJI SUMEET VEERPAL Saran Raj Swigzy and Zomato.
94 |PATHAN SAHIL AKIL Saran Raj A study on Marketing strategy of Coca-Cola
SINGHADIYA MAHENDRA
95 |DURGARAM Saran Raj A study on consumer perception of organized Retailing in India
A STUDY ON IMPACT OF SOCIAL MEDIA ON CONSUMER
96 |RAJBHAR SUNIL RAMNARESH | Saran Raj BUYING BEHAVIOUR
CHAURASIYA SONALI Mr. Saran Raj
97 |LAXMINARAYAN Nadar Employee training needs in banking sector
KUMPAVAT SIRMAL KUWAR  |Mr. Saran Raj
98 |ARJUN SINGH Nadar A study of recruitment strategy implemented in HR consultancy
99 |SHAH FEMINA ABDUL BHARI |Mr. Saran Raj  |Recruitment process in Public and Private sector banks
BADARIYA LOKESH
100 |TODARAM Saran Raj A study of test marketing and Customer Interaction
101 |LAMBE KHIZER NOORUDDIN [Saran Raj A Comparitive Analysis of Mutual Fund Schemes
FULWARIYA ROSHAN
102 |TRILOKCHAND Saran Raj Consumer Perception of M-Commerce
103 |KHAN ARSHAD ALI ASIF Ms Jaishna
BANSAL RAMANDEEP
104 |PRADEEP Ms Jaishna | Digital Marketing strategy by NIKE
KHAN MUHAMMAD ALI J*’“‘ A Comparative Study Of Consumer Awareness and prefernces Towards
105 |MUHARRAM ALI Ms Jaishna=| |Amazon And Flipkart




| -
-
The role of Mentorship program in Career planning and development for
106 |JAGTAP PRASHANT LAXMAN |Mr. Saran Raj  |employees

The role of mentorship programme in carer planning & development for
107 |PRAJAPATI LAXMI SATISH Mr. Saran Raj

employees
108 |SHAIKH REHAN RAJAK Ms Jaishna A comparative analysis of study on awareness of Indian Money Markel
FERNANDO ASHISH
109 |RAYAPPAYAN Ms Jaishna Affects of mobile marketing on youngsters
110 |MURSAL ASIF AKABAR Ms Jaishna A STUDY ON IMPACT OF MARKETING ON HDFC BANK
Miss. Rishita s;.a(
BMS Coordainator

‘\___.

Principal
Sree Narayana Guru
College Of Commerce
P L. Lokhande Marg,
Chembur, Mumbai - 400 089.
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CERTIFICATE
This is to certify that Mr. Arya Ramesh Abhang has worked and duly completed his Project

Work for the degree of Bachelor of Management Studies under the Faculty of Commerce in
the subject of Marketing and his project is entitled as,

“A STUDY ON ANALYZING THE PERCEPTION OF ESPORTS AS A
CAREER CHOICE AMONG INDIAN YOUTH?”

Under my supervision. I further certify that the entire work has been done by the leamer
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Diploma of any University.
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SREE NARAYANA GURU COLLEGE OF COMMERCE
F.LLOKHANDE MARG, CHEMBUR, MUMBAL 400059

TYBAF Black book project (Research project on Accounting and Finance) 1073-2024

Roll No l Exam Seal No | Name Project gurde Topic mame Signature
1] 2120467 | ALY ALAM Ws Mamab Khan AN INTERNSHIP? REPORT OM *ACCOUNTS AND AUDIT ASSISTANT Y
A COVPARATIVE AMALYS!S OF THE CHALLENGES AND BENEFTS OF E- PAYMENT SYSTEM FROM THE h;‘
2 21204 75| ANSART ASEA KAMRAN MOHD Ms MantabKhan  |PERSPECTIVES OF COMSUMERS AND SHOSKEEPER :
A STUDY ON ASSESSMENT OF POSTAL MV/ESTMENT AWAPENESS AMONG RESIDENTS OF SHIVAJI .
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